Annexe 2
INTERNATIONAL SYMPOSIUM/WORKSHOP

ON NATURAL DYES (2006)

PREPARATORY PHASE (2004-2005)

Inventory of current projects and experiences

linked to natural dyes

VII. 
Dyers/associations/NGOs/companies basing all or part of their publicity on natural dyes, but actually using them in only a small part of their production or not at all

This section is confidential and the information reserved for the team preparing the Symposium, although it will be extremely useful, firstly in order to avoid inviting these individuals/associations to prepare the practical workshops and secondly as part of our future thoughts on the conception and creation of a quality label for natural dyes.

Contact details

Surname of dyer or contact person: 

First name(s) :

Sex:   
F
░

M
░
Date of birth:

Address:

Tel. : 



Fax : 

E-mail :

Number of years' involvement:
Description of working methods and processes used:

· what textile fibre(s) do they use?

· for what type(s) of textile(s) ?

· do they use natural dyes in a limited amount of their production ?

· systematic imitation of natural dyes using synthetic dyes?

Summary

What aspect of natural dyes inspired the marketing campaign? 

· consumers' growing interest in health issues?

· consumers' growing interest in environmental issues?

· other reasons?

